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TERMS AND CONDITIONS 

1. The following terms and conditions shall apply to the 100PLUS x 7-Eleven “Win a 

LUMOS RAY HOME CINEMA SHORT THROW PROJECTOR” PROMOTION (“the 

Promotion”). 

2. The Promotion comprises of a Contest where participants must purchase 2 bottles 

of any 100PLUS 500ml to win a LUMOS RAY HOME CINEMA SHORT THROW 

PROJECTOR (with Youtube and Netflix) *(“the Prize”) with the answer to “How 

will you be celebrating this festive season with 100PLUS?” (“the Question”), 

where a total of 5 winner(s) will be selected.  

3. The Promotion is open to Singapore citizens, permanent residents and holders of 

valid employment passes or work permits, residing in Singapore. 

4. Employees (and their immediate families) of F&N Foods Pte Ltd (“the Company”), 

F&N Interflavine Pte Ltd, their advertising and design agencies, distributors and 

promotional partners are not eligible to participate in the Promotion.  

5. There shall be no limit to the number of entries that each participant may submit but 

each winning participant shall only be entitled to one prize. For the avoidance of 

doubt, there shall not be more than one winner for each email address. 

6. The qualifying period of the Promotion is 21 December 2022 to 17 January 2023. 

All entries must be submitted by 17 January 2023 at 2359hrs.  

7. In order to qualify, the participants need to purchase 2 bottles of any 100PLUS 

500ml in a single receipt from any 7-Eleven outlets and send a photo of the 

receipt along with participant’s name, email address and the answer to the Question 

to promo1@fnnfoods.com. 

8. Winners will be selected based on the best answer submitted, as determined by the 

Company panel of judges. Winners will be notified by email.  

9. Winners must, upon request, provide the Company with all information necessary to 

facilitate the redemption of prize.  



10. The Company reserves the right to amend or withdraw the rules and regulations 

without prior notice.  

11. In the event of a dispute, the decision of the Company panel of judges is final. No 

correspondence will be entertained. 

12. All redeemed Prizes are non-transferable, not exchangeable for cash, credit or any 

other item and shall be subject to such terms and conditions which the Company 

and/or the relevant vendor, merchant or supplier of the goods or services may at 

its/their sole and absolute discretion impose. The Winner agrees to abide by those 

terms and conditions. 

13. The Company may, in its sole and absolute discretion, vary, modify, exchange or 

substitute any Prize or any term or particulars of any Prize (including brand, type, 

model, flights, accommodation and duration) without liability to furnish any reason 

and/or notice to any person. 

14. The Company and/or the relevant vendor, merchant or supplier of the goods or 

services shall determine the colour, style, any fittings, fixtures, packaging, 

accessories and/or form of the Prizes, as appropriate. The Winner shall accept the 

Prize “as is” and the Company shall be under no obligation to entertain any request 

by the Winner to change any aspect of the Prize. The Company makes no 

representation or warranty whatsoever as to the quality or fitness for purpose or any 

other implied terms and conditions with respect to the Prize awarded in the 

Promotion, and the Company shall not be held liable for any loss, cost or damage to 

any person resulting or arising from any of the Prize or the use of it.  

15. Personal data of participants will be collected as the company deems fit. The 

Company shall reserve the names and particulars of the participants for the Contest 

usage only. 

16. By his/her participation, the participant accepts to be bound by these Terms and 

Conditions. 

17. A person who is not a Participant or a party to the Promotion has no right to enforce 

any provision of these terms and conditions. 

18. These terms and conditions shall be governed by the laws of Singapore. 

 


